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Introduction to the campaign

The campaign aims to enable more disabled people to travel with 
confidence by sharing the improvements being made on the ground and 
creating a more considerate and supportive travel environment for everyone.

Transport is at the heart of how we live our lives. It helps us get to work, 
stay in touch with friends and family, contribute to society and access vital 
services like healthcare and education. However, the truth is many disabled 
people don’t feel confident using public transport.

• Disabled people travel up to a third less than non-disabled people.  
This has an impact on access to employment, healthcare, education  
and social activities.1

• One in four disabled people say negative attitudes from other 
passengers prevent them from using public transport.2

Improvements to infrastructure alone won’t fix the problem and will take 
time. We want to make sure that disabled people have the same access to 
transport as everyone else, and are able to travel easily, confidently, and 
without extra cost.

The ‘it’s everyone’s journey’ campaign forms part of the Department 
for Transport’s Inclusive Transport Strategy and supports our ambition 
of achieving equal access for all on public transport.

1 Transport the Most Important Concern Of Disabled People, DPTAC, 2002.
2 SCOPE Independent, Confident, Connected Report, 2018.
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How you can support the campaign 

We want to work with partners from various sectors to 
amplify the campaign and drive behaviour change.

With your support the campaign will increase awareness 
of some of the issues faced by disabled travellers on 
public transport and provide clear advice and actions to 
improve the experience for everyone.

From highlighting recent improvements to reduce 
physical barriers to addressing those barriers that may 
not be so obvious, together we can create a more 
considerate and supportive travel environment and 
improve the confidence of disabled people when using 
public transport.

We’ve created a suite of resources along with some 
guidance on how to use them to make it as easy  
as possible for your organisation to get involved in  
the campaign. 

Please share the resources in this toolkit across your 
channels to show your support for the campaign and 
help us raise awareness of the varied needs of disabled 
people when using public transport.
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Making transport 

more inclusive
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The assets and how you can use them

The assets in this toolkit have
been designed for you to
use across your internal  
and external channels. 
 
All the assets are available  
for download on  
everyonesjourney.dft.gov.uk/
partners
 

Assets include: 
• Supporter badge
• Campaign copy  

(short and long form)
• Digital assets

 – Email signature
 – Web banners
 – Screensaver

• Social assets
 – Posts and suggested  

caption copy

Screensaver 

MPU Leaderboard

Email signature

Social post

say negative 

attitudes from 

other passengers 

prevent them 

from using public 

transport41in

disabled 
people

http://everyonesjourney.dft.gov.uk/partners
http://everyonesjourney.dft.gov.uk/partners
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The ‘it’s everyone’s journey’ logo

The campaign logo has been
designed to be accessible to 
the broadest audience possible.

As well as being bright and
engaging, the colours chosen 
for the brand logo are (also)
accessible for people with
visual impairments.

Please use the assets in the  
primary campaign colours;  
yellow and black.

If the primary colours are not 
suitable for co-branded materials, 
we have supplied all assets in 
the secondary blue and white 
campaign colours as an alternative. 

Full information on how to  
use the logo can be found in  
the brand guidelines:  
everyonesjourney.dft.gov.uk/
partners 

http://everyonesjourney.dft.gov.uk/partners
http://everyonesjourney.dft.gov.uk/partners
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  Supporting

Supporter badge

The supporter badge has been 
created to help signal your 
organisation’s support and 
involvement in the campaign. 

Please use the badge 
across internal and external 
communications including your 
organisation’s website, intranet, 
emails or printed assets.
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Campaign copy – short and long copy

The following page features campaign copy  
highlighting the scale of the problem and how  
‘it’s everyone’s journey’ aims to make a difference.
 
This copy can be used as is or adapted for use on  
your website, emails or print to show your support  
for the campaign.
 
We would like to prompt non-disabled people to find 
out more about how they can change their behaviour  
and help reassure disabled people that your organisation 
is focused on this issue.

Please feel free to choose the length of copy that best 
suits your purpose.
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Campaign copy

Long copy
Transport is at the heart of how we live our lives. It helps us 
get to work, stay in touch with friends and family, contribute 
to society and access vital services like healthcare and 
education. 

However, too many disabled people don’t feel confident 
using public transport. In fact, disabled people travel up 
to a third less than non-disabled people.1 1 in 4 say that 
negative attitudes from other passengers prevent them 
from travelling.2

We’re supporting ‘it’s everyone’s journey’, a new campaign 
from the Department for Transport to make our public  
transport system more inclusive and help disabled people 
travel with confidence. The campaign aims to show how 
collectively we can make a difference and create a more 
supportive travel environment.

Whether it’s travel operators, the government, tech 
companies or even fellow passengers, we can all play our 
part to make public transport easier for disabled passengers 
to use.

Remember, it’s everyone’s journey. 

To find out more visit gov.uk/everyonesjourney 

#ItsEveryonesJourney

Short copy
Transport is at the heart of how we live our lives. It helps us 
get to work, stay in touch with friends and family, contribute 
to society and access vital services like healthcare and 
education. 

However, too many disabled people don’t feel confident 
using public transport. In fact, disabled people travel up to 
a third less than non-disabled people.1 And 1 in 4 say that 
negative attitudes from other passengers prevent them 
from travelling.2

As a result, we’re supporting ‘it’s everyone’s journey’, a new 
campaign from the Department for Transport to make our 
public transport system more inclusive and help disabled 
people travel with confidence. The campaign aims to show 
how collectively we can make a difference and create a 
more supportive travel environment.

Remember, it’s everyone’s journey. 

To find out more visit gov.uk/everyonesjourney

#ItsEveryonesJourney

1 Transport the Most Important Concern Of Disabled People,              
  DPTAC, 2002.
2 SCOPE Independent, Confident, Connected Report, 2018.

https://www.gov.uk/everyonesjourney
https://www.gov.uk/everyonesjourney
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Digital assets

Email signature
This email signature can be 
used to demonstrate your 
support internally as well as  
to stakeholders.

Email signature using  
primary campaign colours

MPU 

Leaderboard

Digital banners
We have created digital 
leaderboard and MPU banners 
that you can place across your 
website. You can hyperlink the 
banner image to the campaign 
site, or a relevant page on 
your own site, to help people 
find more information about 
the campaign.
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Making transport 

more inclusive

Digital assets

Screensaver
Please use the screensaver  
to help raise awareness of  
‘it’s everyone’s journey’ within  
your organisation.
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Digital animation

We’ve also created an 
animation to explain the 
campaign and encourage 
organisations to sign up as 
partners. This may prove 
useful to share internally  
or with your stakeholders.
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  Supporting

Social assets – awareness post

When it comes to public transport, 
everyone should be able to get 
from A to B, easily. ‘it’s everyone’s 
journey’ shows how all of us can play 
our part in making public transport 
inclusive and supportive for everyone. 
#ItsEveryonesJourney @IEJGov

We’re joining forces with the 
Department for Transport to help make 
public transport more inclusive for 
all. Remember it’s everyone’s journey. 
#ItsEveryonesJourney @IEJGov

Post copy • Follow    
•••

Post copy • Follow     
•••

A great way to raise 
awareness of the campaign 
is to show your support on 
social media. Whether you  
are an official partner or 
general supporter, you can  
get involved by sharing  
these posts.

We’ve provided suggested 
caption copy to get you 
started. Please include 
#ItsEveryonesJourney and 
tag @IEJGov so that we,  
as well as the public, can  
see the activity around 
inclusive transport.

Awareness post – Generic version

Awareness post – Supporter badge version
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Relevant 
campaign 
message

PARTNER
LOGO

PARTNER
IMAGE

Relevant 
campaign 
message

PARTNER
LOGO

Social assets – supporter post (image)

We have created social media 
templates which you can 
use to share a picture and/
or a message around relevant 
campaign activity from your 
team or organisation. 

The templates are designed 
with accessibility in mind by 
maximising the space for 
short but impactful messaging 
for the broadest audiences. 
We have also provided 
suggested caption copy to  
get you started. 

The font used is Anaheim  
and is available here –  
fonts.google.com/specimen/
Anaheim

Partner support post – image

Partner support post – image Post copy • Follow    
•••

We’re joining forces with the 
Department for Transport to help make 
public transport more inclusive for all. 
Remember #ItsEveryonesJourney  
@IEJGov

<image & copy left blank for partner  
to add>

Post copy • Follow    
•••

Post copy • Follow    
•••

We’re joining forces with the 
Department for Transport to help make 
public transport more inclusive for all. 
Remember #ItsEveryonesJourney  
@IEJGov

<image & copy left blank for partner  
to add>

Post copy • Follow    
•••

PARTNER
IMAGE

https://fonts.google.com/specimen/Anaheim
https://fonts.google.com/specimen/Anaheim
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“Relevant 
campaign 
message”
Name of quote provider and role

PARTNER
LOGO

“Relevant 
campaign 
message”
Name of quote provider and role

PARTNER
LOGO

  Supporting

  Supporting

Social assets – supporter post (quote)

Please use this template to 
add a quote from someone in 
your organisation relating to 
the campaign. Alternatively, 
you could provide a short 
statement about your 
improvements in the area  
of inclusive transport.

Partner support post – quote

Partner support post – quote
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than non-disabled 

people 

Disabled people travel 

up to 1/3 less

say negative 

attitudes from 

other passengers 

prevent them 

from using public 

transport41in

disabled 
people

Social assets – statistics posts

You can help raise awareness
of the scale of the problem
by sharing these stats and 
accompanying copy across
social media. 

Statistics post 2

Statistics post 1

Let’s all play our part to make public 
transport more inclusive. Together, 
our actions can make a big difference 
to help people travel freely and easily. 
Remember #ItsEveryonesJourney 
@IEJGov

Statistic from: Scope Independent. 
Confident. Connected. Report (2018)

Post copy • Follow    
•••
Post copy • Follow    
•••

Post copy • Follow    
•••

Disabled people travel up to a third less 
than non-disabled people*. This has 
an impact on access to employment, 
healthcare, education and social 
activities.

Let’s all play our part to make public 
transport more inclusive. Together, 
our actions can make a big difference 
to help people travel freely and easily. 
Remember #ItsEveryonesJourney  
@IEJGov

*Transport the Most Important Concern   
  Of Disabled People, DPTAC, 2002.

Post copy • Follow    
•••
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Displaying accessible content 

Language

Write in language that’s as simple as possible.

Simple language makes your document accessible 
to people with cognitive impairments and learning 
difficulties.

And research shows that everyone prefers simple 
language, including specialist audiences. Because it 
allows them to understand information as quickly as 
possible.

Where you need to use technical terms, abbreviations 
or acronyms, explain what they mean the first time you 
use them.

Images 

Online images need alternative text (alt text). If you 
use an image to convey information that is essential 
to understanding the page content – for example, a 
diagram that explains something – include alt text that 
gives screen reader users the same information. If an 
image is purely decorative or is explained in the text on 
the page, use empty alt text – indicated by”” (a pair of 
double quotes with no space).

Make illustrations and photographs as large as possible 
without being grainy.

Avoid:

 – using photos that contain a lot of detail or in  
which the foreground and background are not  
well contrasted

 – putting text over images

 – fitting text around images if this means lines of text 
start in a different place.
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Terminology do’s and don’ts 

The words we use about other people say a lot about 
the way we see each other and ourselves however 
particular terms can offend people unnecessarily. 

Say ‘disabled people’ not ‘people  
with disabilities’

The term ‘Disabled people’ is a political term people 
with impairments use to emphasise the social cause  
and nature of the exclusion and discrimination people 
with impairments face. People with impairments are 
disabled by society. Therefore, it is preferable to say  
‘not all disability is visible’ instead of ‘not all disabilities 
are visible’.

Words to use and avoid

Avoid passive, victim words. Use language that respects 
disabled people as active individuals with control over 
their own lives.

Avoid Use

(the) handicapped, (the) 
disabled disabled (people)

afflicted by, suffers from, 
victim of

has [name of condition or 
impairment]

confined to a wheelchair, 
wheelchair-bound wheelchair user

mentally handicapped, 
mentally defective, retarded, 
subnormal

with a learning disability 
(singular) with learning  
disabilities (plural)

able-bodied non-disabled

the blind

people with visual 
impairments; blind people; 
blind and partially sighted 
people

fits, spells, attacks seizures

hidden disability non-visible disability

For more guidance and a full list of terminology that is 
best used, please visit gov.uk/government/publications/
inclusive-communication/inclusive-language-words-to-
use-and-avoid-when-writing-about-disability

https://www.gov.uk/government/publications/inclusive-communication/inclusive-language-words-to-use-and-avoid-when-writing-about-disability
https://www.gov.uk/government/publications/inclusive-communication/inclusive-language-words-to-use-and-avoid-when-writing-about-disability
https://www.gov.uk/government/publications/inclusive-communication/inclusive-language-words-to-use-and-avoid-when-writing-about-disability
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Evaluating the campaign

We would love to hear how our partners and 
supporters have or plan to get involved with the 
campaign. 

So that we can evaluate the success of the campaign, 
please share the response to your activity and stories 
with us by emailing everyonesjourney@dft.gov.uk

https://everyonesjourney.dft.gov.uk/?password-protected=login&redirect_to=https%3A%2F%2Feveryonesjourney.dft.gov.uk%2F
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Contact us

If you would like additional guidance or support in 
creating new or extending existing activity, please 
contact us by emailing everyonesjourney@dft.gov.uk

Visit gov.uk/everyonesjourney to find out the  
latest campaign news.

https://everyonesjourney.dft.gov.uk/?password-protected=login&redirect_to=https%3A%2F%2Feveryonesjourney.dft.gov.uk%2F
https://www.gov.uk/everyonesjourney


Thank you


